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END-OF-COURSE TEST 
Task 1. Complete the description with the following words: recession, share price, 
debt, stock market, investment, forecast, bankruptcy, dividend, revenues 
   It has been a disappointing year for Smithson, and our1___ for the next six months 
is that things will get even worse. In the UK, Smithson made a loss ШП £50 ЦТХХТШЧ 
on2___ ШП £1 ЛТХХТШЧ КЧН ЛОМКЮsО ШП К МШЧЭТЧЮТЧР 3___ in the Asian economy and 
slow economic growth in Europe, profits from abroad, where Smithson has most of 
its activities, have also continued to fall. 
   Reflecting this performance, which was much worse than expected, the 4___ fell 
30 percent to 16.1 p on the London5___ yesterday. Of course, there is no question of 
a6___ this year, and shareholders are becoming increasingly angry. Smithson plans 
to reduce its 7___ in plant and equipment over the coming two years as part of its 
effort to return to profitability. In any case, Smithson would be unable to borrow 
more in order to invest: the company has increased its8__ by 90 percent over the last 
three years, and may soon be unable to make repayments – the lenders are becoming 
very nervous. If things go on as they are, there is a real risk that Smithson will face 
9___ before long. 
 
Task 2. Match a word from A and B and complete the sentences below. 

A 
gross / pre-tax / venture / stock / 

earnings / sales / consumer 

B 
capitalists / revenues / profits / spending 

/     per share / margin / market 
1. To raise money for a new business you have three options: bank debt, 

private investors or ___ ___ 
2. ___ ___ always look good before you have to pay the government out of 

them. 
3. Divide the profits by the number of shares to calculate ___ ___. 
4. With low unemployment and a strong housing market, ___ ___ has 

remained healthy. 
5. It was a quiet day on the ___ ___ with trading ending the day only a point 

lower. 
6. The difference between the selling price and the cost of production on a 

product is known as the ___ ___. 
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7. Wal-MКrЭ’s ИИИ ИИИ rШsО ЭСТs qЮКrЭОr, НrТvОЧ pКrЭХв Лв ПТvО ЧОа sЭШrОs. 
 
Task 3. Choose the correct answer. 

1. Free trade is when goods come in and out of a country without any ______ 
or taxes. 

 a subsidies b controls c borders 
2. To encourage free trade, countries remove all ______ to trade. 

 a barriers b ports   c deregulations 
3. _____ are paid to domestic producers to sell their goods more cheaply. 

 a Tariffs b Quotas c Subsidies 
4. To limit the quantity of a product, ______ can be applied. 

 a dumping b quotas c deregulation 
5. Overseas companies are ______ their goods and ruining our domestic 

markets. 
 a trading b dumping c developing 

6. We should protect our economy and ______ all cheap imports. 
 a ban b promote c liberalise 
 
Task 4. Match the beginnings of the sentences with their endings. 

1 
Free trade exists when goods can be 
ЭrКНОН ОКsТХв ЛОЭаООЧ МШЮЧЭrТОs… 

A 
… аСТМС КrО К ФТЧН ШП ЭКб ШЧ 
imported goods. 

2 
Protectionism is where countries try 
ЭШ prШЭОМЭ СШЦО prШНЮМОrs… 

B 
… МШЦpХТМКЭО ЛЮrОКЮМrКМв КЧН 
complex customs regulations. 

3 
One way they do this is by using 
ЭКrТППs… 

C … аТЭСШЮЭ rОsЭrТМЭТШЧs. 

4 
Another way is by using quotas 
аСТМС ХТЦТЭ… 

D 
… ЭСО ЧЮЦЛОr Шr qЮКЧЭТЭв ШП РШШНs 
that can be imported. 

5 
Domestic manufactures often 
МШЦpХКТЧ ЭСКЭ ПШrОТРЧ МШЦpОЭТЭШrs… 

E 
… ПrШЦ ПШrОТРЧ МШЦpОЭТЭТШЧ КЧН 
cheap imports. 

6 
Exporters on the other hand often 
МШЦpХКТЧ КЛШЮЭ… 

F 
… Эrв ЭШ НОsЭrШв ЭСОЦ Лв НЮЦpТЧg 
their goods at very low prices. 

 
Task 5. Complete these two presentations with phrases a-j. One presentation is 
more formal than the other. 

A. RТРСЭ, ХОЭ’s РОЭ sЭКrЭОН. 
B. morning 
C. Feel free 
D. Could I have your attention please? 
E. to see you 
F. I’Н ХТФО ЭШ аОХМШЦО you 
G. pХОКsО НШЧ’Э СОsТЭКЭО ЭШ ТЧЭОrrЮpЭ ЦО 
H. to outline 
I. Thanks for coming 
J. tell you 
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Presentation 1: 
1___. Good 2___ everyone. On behalf of everyone here 3___ to our company. This 
ЦШrЧТЧР аО’Н ХТФО 4ИИИЭСО МШЧМОpЭ аО’vО НОvОХШpОН ПШr ЭСО МКЦpКТРЧ. АО’ХХ ЛО 
looФТЧР КЭ ЭСО ЭвpОs ШП ЦОНТК аО ТЧЭОЧН ЭШ ЮsО КЧН ПТЧКХХв I’ХХ ЭКХФ вШЮ ЭСrШЮРС ЭСО 
schedule for the launch. If you have any questions, 5___. 
 
Presentation 2: 
6___. Good 7___ all. 8ИИИ. TСТs ЦШrЧТЧР I’ХХ 9___ about the new concept and also 
КЛШЮЭ ЭСО ЭвpОs ШП ЦОНТК аО’ХХ ЮsО. АО’ХХ ПТЧТsС Лв ХШШФТЧР КЭ ЭСО sМСОНЮХО. 10___ 
to ask any questions you want. 
 
Task 6. Complete the article below with the following sentences: 

A. To put a good idea effectively and profitably into practice generally requires 
managerial experience and authority. 

B. He does not mean that firms should set up their own 'universities' - although 
plenty, from Motorola to McDonald's, have done that. 

C. Universities everywhere are largely state-financed. 
D. They are all hugely successful: there are far more of them, and far more 

students, than ever before. 
E. Certainly, there are aspects of the university that firms might envy.  
F. For example it gathers, under a single powerful brand, individuals contracted 

to supply it with their intelligence. 
 

What might the company of the future look like? 
Lawrence Summers, president of Harvard University, suggests in the latest 
Harvard Business Review 
that the American research university, for example, Harvard, might be a model for 
the company of the future.  1 ___ Instead, they should adopt the research 
university's fluid and decentralized approach to creativity and hierarchy. "If you 
look at the organizations in the economy where the greatest value is being added," 
argues Mr. Summers, "they are increasingly the organizations that share the values 
and character of universities." 
2 ___ They are, to start with, extraordinarily durable institutions. Mr. Summers' 
own Harvard, founded in 1636, is very young compared with the University of 
Bologna, founded in 1088, or Paris and Oxford born less than a century later. 
3___ In the rich world alone, 39m people are now taking a university course of one 
sort or another.  And they teach more subjects than ever before. Anyone tempted to 
mock McDonald's Hamburger University should look at the classes in food 
technology and catering that plenty of modern universities now provide. 
   The successful university has other characteristics that firms increasingly aspire 
to. 4___ Moreover, the deals struck by the most successful academics when they 
transfer from one university (often European) to another (usually American) are 
becoming more lucrative, with all sorts of perks regarded as normal. 
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   But there is one big difference that Mr. Summers does not mention. 5___ 
Harvard's students may pay for their teaching, but the university's research, which 
Mr Summers urges firms to copy, is subsidized with public money. 
   Public support gives most universities a financial stability that companies do not 
enjoy. Sure, companies succeed on the back of big ideas, but on the whole it is 
their application that makes money. 6___ That is why clever 25-year-old graduates 
rarely run durably successful companies, even if they are from Harvard. 
 
Find in the text words that mean the following: 

a) a system of organization in which people or things are divided into levels of 
importance 

b) to move from one job etc. to another, or to make someone do this 
c) to give something to someone or make it available to them 
d) something that you get legally from your work in addition to your wages 
e) sponsored by the government 
f) ЭШ pКв pКrЭ ШП МШЦpКЧв’s Шr pОrsШЧ’s МШsЭs 
g) knowledge or skill that you gain from doing a job or activity 

 
2.  

 №1 
1. Read, translate and render the text.  
Message machine creates a buzz 
Like Google in search engines and Hoover in vacuum cleaners, Research In 
Motion (RIM) has achieved the distinction of having its product turned into a verb. 
Almost 3m people around the world now "BlackBerry" their friends and 
colleagues with messages using the Canadian company's distinctive hand-held 
device. 
The BlackBerry has transformed RIM over the past six years from an obscure 
supplier of two-way pagers into the maker of one of the world's hottest products. 
RIM reported earlier this week that it had signed up 470,000 new subscribers in the 
quarter to February 29; it expects to add more than 500,000 more over the next 
three months. RIM shares have rocketed from less than $10 in autumn 2002 to $73 
ЭСТs аООФ. TСО МШЦpКЧв ЧШа СКs К ЦКrФОЭ vКХЮО ШП $14ЛЧ, (₤7.5ЛЧ), ШvОrЭКФТЧР 
Nortel Networks as Canada's technology superstar. Not surprisingly, RIM's success 
is attracting attention from some of the giants of the communications and software 
industries, and observers are wondering how long the company can sustain its 
phenomenal record. 
The BlackBerry – whose name comes from the supposed resemblance of the 
miniature keyboard on its original device to the beads of the fruit – "remains the 
pre- eminent mobile messaging solution in the market today," says Jason Tsai, 
analyst at ThinkEquity Partners, an investment bank. 
RIM has so far kept the competition at bay with a canny, three-pronged strategy: 
expanding its target market, co-opting potential rivals as partners and customers 
and constantly adding fresh features to the BlackBerry device and its supporting 
software. The BlackBerry began life as a gadget for Wall Street investment 
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bankers, Washington politicians and corporate executives. More recently, RIM has 
turned its attention to the professional consumer retail market, which now makes 
up about one-fifth of its subscriber base. 
RIM has vastly broadened its market by licensing almost 100 distributors, 
including Vodafone, Verizon Wireless, Cingular Wireless and T-Mobile. RIM 
expects to sign up China Mobile Communications later this year. To make the 
devices more afford- able, many carriers offer BlackBerry contracts similar to 
those for mobile phones. According to Mr Tsai, "the carriers love BlackBerry not 
only for the higher average revenue per unit it generates, but for the strong 
margins, since it consumes very little bandwidth." 
Unlike some other companies, RIM has not jealously guarded its technology, 
seeking out alliances with friend and potential foe alike, including Microsoft. "If 
you partner well and thoughtfully, you get pulled along by the current," says Jim 
Balsillie, RIM's joint chief executive. 
The question is whether RIM's success will ultimately jeopardize its independence. 
MrBalsillie and RIM's founders Mike Lazaridis and Doug Fregin own only about 
percent of the company stock in total. Brant Thompson, analyst at Goldman Sachs, 
singles out Nokia and Motorola as possible predators. Alex Slawsby, an analyst at 
International Data Corporation, the research group, says, "there are many different 
companies with designs on being an alternative to RIM". In his view, the 
BlackBerry's biggest advantage is an intangible one. For the time being, he says, 
none of its rivals possesses "that buzz-creating element that the public loves". 
 
2. Define the following words in English. 
CEO 
balance sheet 
franchise 
assets 
competitor 

 

 
 

1.  
Gesamttest 

1. Bitte, suchen Sie die richtige Variante: 
1. DТО MОЧsМСОЧ ЛОЦüСОЧ sТМС ЧКМС НОЦ АТrЭsМСКПЭХТМСФОТЭsprТЧгТp гЮ ИИИ. 
a. zahlen b. handeln . arbeiten 
2. ___ КХХОr GüЭОr ЧТЦЦЭ ТСrОЧ AЧПКЧР ЛОТ НОЧ SЭШППОЧ ЮЧН KrтПЭОЧ НОr NКЭЮr. 
a. Die Erzeugung b. Das Verkauf c. Die Verteilung 
3. Das Kapital als ___ Produktionsfaktor. 
a. dritter b. erster c. zweiter 
4. Für УОНО АТrЭsМСКПЭ ТsЭ СОЮЭО НТО FтСТРФОТЭ, ЧОЮО IНООЧ гЮ entwickeln, ___ 
zur Zukunft. 
a. die Arbeit Л. НОr SМСХüssОХ . das Ende 
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5. Der Wert des Geldes wird von seiner ___ bestimmt. 
К. QЮКЧЭТЭтЭ Л. QЮКХТЭтЭ c. Kaufkraft 
6. DОr KrОТsХКЮП ТЧ НОr АТrЭsМСКПЭ ИИИ КЮs GüЭОr – ЮЧН GОХНsЭröЦОЧ. 
a. hat b. besteht . ist 
7. Die Lenkung der Wirtschaft geschieht durch ___ und Preis. 
a. Wettbewerb b. Arbeit . Erholung 
8. DТО PrОТsО Пür GüЭОr ЛТХНОЧ sТМС НЮrМС AЧРОЛШЭ ЮЧН ИИИ КЦ MКrФЭ. 
a. Interesse b. Nachfrage c. Mitleid 
9. Der Wettbewerb ist der ___ der Witschaft. 
a. Bremse b. Rad . Motor 
10. Betriebe sind die ___ technischorganisatorischen Wirtschaftseinheiten. 
a. mittleren b. kleinsten  РrößЭОЧ 
11. Die Marktwirtschaft bedeutet, dass der Staat keine ___ festsetzt. 
a. Preise Л. GüЭОr . Leistungen 
12. Die Produktion dient ИИИ ЦОЧsМСХТМСОr BОНürПЧТssО. 
a. der Befriedigung b. die Senkung . die Verteilung 
13. Das Ziel der Unternehmer ist es, beim Einsatz von Geldmittel ___ zu 
erzielen. 
a. Preise Л. АüЧsМСО . Gewinne 
14. Wenn ein Produkt gefragt ist, dann ___ seine Produktion. 
a. sinkt b. steigt . reduziert 
15. АОЧЧ UЧЭОrЧОСЦОЧ ЦТЭ ИИИ SЭОЮОrЧ ЛОХКsЭОЭ аОrНОЧ, ПüСrЭ НТОs КЮМС гЮ 
Steuerhinterziehung. 
a. hohen b. winzigen . kleinen 
 
2. Finden Sie bitte, welche Definition entspricht: 

1 Nachfrage, f A IХХОРКХОsArЛОТЭsvОrСтХЭЧТs. 

2 Preis, m B 
DКs, аКs üЛrТР ЛХОТЛЭ аОЧЧ ЦКЧ vШЧ EТЧЧКСЦОЧ НТО 
Kosten abzieht. 

3 Gewinn, m C VОrХКЧРОЧ НОr KКüПОr ЧКМС ЛОsЭТЦЦЭОЧ АКrОЧ. 

4 
Schwarzarbei
t, f 

D 
Preisnachlass, der bei bestimmten Leistungen des 
AЛЧОСЦОrs РОатСrЭ аТrН. 

5 Markt, m E 
Beitrag in Geld, den man beim Kauf einer ware zahlen 
muss. 

6 Rabatt, m F 
Der Ort, an dem Angebot und Nachfrage 
zusammentreffen. 

 
3. Ergтnzen Sie aus der Liste; übersetzen Sie dann diesen Text ins Russische 
schriftlich: 
Betrieben, die rechtliche, des Verbrauchs, die Freiheit, die Privatinitiative, die 
Produktion, dОn WОttbОwОrb, GütОrn, LОistungОn, VОrbrauchsgütОrn 
UNTERNEHMEN: BEGRIFF UND WESEN 
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Marktwirtschaft gibt den einzelnen Menschen 1 _____, ihre wirtschaftlichen Ziele 
zu verfolgen. Sie lenkt diese Freiheit durch 2 _____ und bewirkt die Lenkung der 
prШНЮФЭТvОЧ KrтПЭО üЛОr MтrФЭО ЮЧН PrОТsО. SТО ОrаКrЭОЭ КЛОr КЮМС vШЧ НОЧ 
Wirtschaftenden selbst 3 _____, die den Wirtschaftsprozess in Gang setzt und 
vorantreibt. 
Die Nachfrage nach 4 _____ geht von den Haushalten aus. Durch die ihnen 
РОатСrЭО KШЧsЮЦПrОТСОТЭ ЭrОППОЧ НТО HКЮsСКХЭО ТСrО аТrЭsМСКПЭХТМСОЧ 
EЧЭsМСОТНЮЧРОЧ ЮЧН ЛООТЧПХЮssОЧ НКНЮrМС 5 ИИИИИ vШЧ VОrЛrКЮМСsРüЭОrЧ ЮЧН 
ТЧНТrОФЭ КЮМС НТО ErгОЮРЮЧР vШЧ PrШНЮФЭТШЧsРüЭОrЧ. 
Die Produktion und der Absatz von 6 _____ werden in der Marktwirtschaft von 
НОЧ UЧЭОrЧОСЦОЧ (КЮМС UЧЭОrЧОСЦЮЧРОЧ) üЛОrЧШЦЦОЧ. UЧЭОrЧОСЦОЧ СОТßЭ 7 
_____, wirtschaftliche und soziale Einheit in der Industrie, im Handel und im 
DТОЧsЭХОТsЭЮЧРsЛОrОТМС. IЧ UЧЭОrЧОСЦОЧ аОrНОЧ GüЭОr ЮЧН 8 ИИИИИ prШНЮгТОrЭ und 
abgesetzt. Ein Unternehmen kann aus mehreren 9 _____ bestehen, wobei der 
Betrieb die kleinste Einheit der Wirtschaft ist. 
Unternehmen als Einheiten der Produktion und Haushalte als Einheiten 10 _____ 
sТЧН НТО аОsОЧЭХТМСОЧ TrтРОr НОs АТrЭsМСКПЭsprШгОsses und sind einander 
гЮРОШrНЧОЭ. VТОХО MтrФЭО, НТО гаТsМСОЧ ТСЧОЧ ПЮЧФЭТШЧТОrОЧ, ХОЧФОЧ üЛОr НКs 
rОРЮХТОrОЧНО SpТОХ НОr PrОТsО НТО PrШНЮФЭТШЧsПКФЭШrОЧ ЮЧН GüЭОrsЭröЦО. 
 
4. Lesenverstehen. 
A. Lesen Sie den Text, formulieren Sie dann einige Vorteile und Nachteile der 
Globalisierung. 
GLOBALISIERUNG 
GХШЛКХТsТОrЮЧР ЮЧН ТЧЭОrЧКЭТШЧКХОr HКЧНОХ ПüСrОЧ гЮ ОТЧОr AЮsаОТЭЮЧР НОr 
РrОЧгüЛОrsМСrОТЭОЧНОЧ IЧvОsЭТЭТШЧОЧ ЮЧН GüЭОrsЭröЦО. 
Der zunehmende Handel bewirkt den starken Anstieg des Verbrauchs von 
Rohstoffen und EnergТО, НОЧ AЮssЭШß vШЧ SМСКНsЭШППОЧ, TrОТЛСКЮsРКsОЧ ЮЧН 
IЧНЮsЭrТОКЛПтХХОЧ. 
DТО КЮsХтЧНТsМСОЧ IЧvОsЭТЭТШЧОЧ sЭОТРОЧ. SТО РОСОЧ КЛОr КЧ НОЧ аТrЭsМСКПЭХТМС 
sМСаКМСОЧ LтЧНОrЧ vШrЛОТ. DОr DrЮМФ КЮП НТО АТrЭsМСКПЭ атМСsЭ. 
Gemeinsam mit Vertretern aus Politik und Wissenschaft sollen Strategien 
erarbeitet und umgesetzt werden. 
Die Untemehmen haben erkannt, dass Nachhaltigkeit mehr als ein reines 
Umweltthema ist. 
Die beteiligten Untemehmen — von Allianz bis Volkswagen — haben bereits eine 
umfangreiche Projektliste zu НОЧ TСОЦОЧ MКЧКРОЦОЧЭ, MШЛТХТЭтЭ, АШСЧОЧ, 
Rohstoffe, Energie, Soziales und Finanzen vorgelegt. 
Die Beispiele reichen von Umwelt- ЮЧН SШгТКХsЭКЧНКrНs üЛОr VОrФОСrsФШЧгОpЭО 
bis zur Recycling-Versicherung. Der Chemiekonzern BASF hat bereits im 
vergangenen Jahr Leitlinien aufgenommen. 
Siemens-CСОП HОТЧrТМС vШЧ PТОrОr ШrТОЧЭТОrЭ sТМС КЧ UЧЭОrЧОСЦОЧsРrüЧНОr АОrЧОr 
vШЧ SТОЦОЧs: «Für КЮРОЧЛХТМФХТМСОЧ GОаТЧЧ vОrФКЮПО ТМС НТО ГЮФЮЧПЭ ЧТМСЭ». 
B. LОsОn SiО diО ErklтrungОn, suchОn SiО diО WörtОr im TОxt: 

1. LangfristigesAnlegen von Kapital. 
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2. Stoff, aus dem etwas hergestellt oder gewonnen wird. 
3. Einrichtung, die Waren herstellt oder Dienstleistungen anbietet. 
4. LОТЭЮЧР, FüСrЮЧРОТЧОsUЧЭОrЧОСЦОЧs. 
5. Alles, was mit der Produktion, dem Haldel und dem Komsum zu tun hat. 
6. Besitz, der einen materiellen oder ideellen Wert hat. 

C. Entscheiden Sie ob die Aussagen richtig oder falsch sind, markieren Sie richtig 
(R) oder falsch (F): 

1. Die zumehmende Produktion braucht wenige Rohstoffen. 
2. Die Investitionenwerdenkleiner. 
3. Die Umweltschutzstrategien sollen erarbeitet werden. 
4. DТО ГЮФЮЧПЭ sШХХ Пür sШПШrЭТРОЧ GОаТЧЧ ЧТМСЭ vОrФКЮПЭ аОrНОЧ. 
5. Die Wirtschaft erlebt einen starken Druck. 

 
2.     

 № 1 
1. Lesen Sie den Text, formulieren. 
So tricksen Banken die Kunden aus 
Beraten und verkauft: In ihrem "Schwarzbuch Banken" deckt die 
VОrЛrКЮМСОrгОЧЭrКХО КЮП, ЦТЭ аОХМСОЧ MОЭСШНОЧ FТЧКЧгНТОЧsЭХОТsЭОr AЧХОРОr üЛОr 
den Tisch ziehen - und gibt Tipps zur Gegenwehr. 
DОr NКЦО LОСЦКЧ BrШЭСОrs sЭОСЭ аТО ФКЮЦ ОТЧ КЧНОrОr Пür НТО AЛгШМФe des 
ФХОТЧОЧ AЧХОРОrs НЮrМС НТО РrШßОЧ, ЦтМСЭТРОЧ BКЧФОЧ. DШМС КЮs SТМСЭ НОr 
VОrЛrКЮМСОrгОЧЭrКХО sТЧН GОsМСтПЭО аТО НТО ЦТЭ НОЧ ГОrЭТПТФКЭОЧ НОr US-
Pleitebank, bei denen Tausende deutsche ihre Altersvorsorge verloren, nur die 
Spitze des Eisbergs. Bis zu 30 Milliarden Euro gehen demnach deutschen 
Anlegern jedes Jahr durch fehlerhafte Anlageprodukte verloren, mehr als die 
HтХПЭО КХХОr ХКЧРПrТsЭОЧ AЧХКРО аОrНОЧ vШrгОТЭТР ЦТЭ VОrХЮsЭ ЛООЧНОЭ. 
UЧsОrТösО RОЧНТЭО, vОrsЭОМФЭО KШsЭОЧ 
Grund sind aus Sicht der VerbraЮМСОrsМСüЭгОr schlechte Beratung, falsche 
Renditeversprechen und kaum transparente Produkte, mit denen die Banken ihre 
KЮЧНОЧ üЛОrvШrЭОТХОЧ. АТО РОЧКЮ НКs РОsМСТОСЭ, СКЛОЧ НТО VОrЛrКЮМСОrsМСüЭгОr ТЧ 
ihrem "Schwarzbuch Banken und Finanzbetriebe" zusammengefasst, das am 
СОЮЭТРОЧ DТОЧsЭКР vОröППОЧЭХТМСЭ аТrН. AЮП ФЧКpp 170 SОТЭОЧ sМСТХНОrЧ sТО ЭвpТsМСО 
Fallen. 
2. Erlтutern Sie folgende Begriffe: 
Vertrag, m 
Reklamation,  
Nachfrage,  
Sparer, m 
Ich-AG 
 

7.4.  ,    
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16 – 20  -  70-84%  ; 
11- 15  -  55-69%  ; 
0-10  –  0-54%  . 
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